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Honour, Dedication and Service—these are the traits of our men and
women in uniform. We strive every day to respect and support their service to
our country and help them and thesr famies through trying times. Our
migsion at the PPCLI Foundation is to provide support “For the Soldier, the
Wounded, the Fallen and their Families”.

People across Canada know of the sacrifice of our soldiers but may be
unaware of who to tumn fo if they wish to assist. The PPCLI Foundation can
be that touchstone, but m order to do this we need one strong, unmistakable
identity to clearty and effectvely communicate who we are and what we do.

A strong, controlled brand iz criical if we hope to achieve our mission. It is
more than just a visual image of who we are - it helps us effectvely make an
emotional impact on our audience and can help change atfitudes and
behaviours.

Our guadelines are the recult of extenzive research and mput from intermation-
ally recognized experts.

Cur branding remforces our brand awareness and increases consideration
through consstent use. This heightens public awareness of our meszion,
enhances our credibility, differentiates us from competitors and increases our
fund-raizing potential,

We are all stewards of the PPCLI Foundation brand and it 1= our responsibility
to adhere to these guidelines. All those within and outzide the foundation who
work with or communicate our brand must be encouraged o follow these
guidelines when creating ther matenals. Cur foundation will continue to grow
and evolve and az it does, zo will the awareness and credibility of our brand.

Thank you for your support.

PPCU Foamndation Branding Guide: Letter from Barmry Ashion

Mapor-General (Ret’"d) Barmy Ashton,
Prasidant
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Introduction

Why do we need branding
guidelines?

In today's busness environment, it's
increasingly difficult for an organiza-
tion to be noticed and remembered.
It's becoming more and more difficult
to be heard over the noise level. As
a result, more businesses are
developing a uniform, easily recog-
nized "master brand” identity system
to communicate who they are to the
pubbc. Other projects and events
could have a specific identity but all
fall under the master umbrella.

Cwr goake are to enhance the PPCLI
Foundations identity, enhance
consistency, simplify our brand's look
and feel, and provide easy-to-use
standardized design templates for
using sponsors’ logos.

We are committed to developing the
PPCL! Foundation's brand and
communications strategies and
strengthenmg our image and identity
in the marketplace. A strong organ-
zafional identity is vital because
that's what the public recognzes and
sustams loyalty. The benefts of a
strong corporate identity mclude:

*Heightened public awareness of
the PPCLI Foundation and our
mission

sEnhanced credibility for the
organization and our messages
*Differentiation from competitors
*Improved fund-raising potential
from the general public and
corporate partnerships

To achieve a stronger corporate
identity, we need to refine and

PPCU Fowndation Branding Guide

coordinate various communications
tools to create a unigue organization-
al image (or “master brand”) for the
PPCLI Foundation. These tools
mclude:

*Our signature
“Color

*Graphic devices such as the flag
described later in this guide

«Consistent use of typeface(s)

*The style of our materials
(tone, graphics, audio and
editorial content)

*Media we use to deliver
OUr messages

You will find specific strategies to
enhance the PPCLI Foundation’s
identity and shape the perceptions of
consumers. In all cazes we have
been sensitve fo preserving the
Foundation's reputation and heritage.

Who would use this guide?

The Foundation's communications
staff and volunteers will use these
guidelines when designing or produc-
ing their matenals, or when directing
outzide vendore to produce
matenals.

These guidelines should also be
given to corporate partners or other
organizations that will produce
matenals with our name and logo.
Staff who develop corporate sponsor-
ships that result in the production of
matenals should discuss these
guidelines during mitial negotiations.

How should this guide be used?

This is a guide to the basics that
must be followed in all instances.
ltz goal is not to limit creativity, but
to provide direction that will guide
uz all to produce materials with
greater unity, clarty and visual
harmony.

Thig will help us produce materials
that the public recognizes as
distinctly ours, whether the items
are found in Aflantic Canada or the
Yukon or come via the Web or

direct mail, on video or in print.

We believe the rezult will be a mors
visible, more cohesive PPCLI

Foundation brand image, which
will benefit us all.

Who can | contact with questions?
E-mail:

officemanager@ppclifoundation.ca



Our Signature System Signature
Vertically Stacked

The PPCLI Foundat's signature
system &= built of 1 elements:

= Signature
* Word Mark
* Tag Line

The three elements of the signature
system work in unison fo support the

overall brand strategy, identity and

; Signature positions 1 letters in
promise. Word Mark : 9 :
They can be displayed as single e e _
components within a communication P P C L 1 F O {J i“ D ﬂ“r i Q l\i
vehicle or ingether within the 3 letters in P 3 letters in
specified proportions
Tag Line

For the Soldier, the Wounded, the Fallen and their Families

Signature, Word Mark and Tag Line

together in the specified proportion

PPCLI FOUNDATION
For the Soldier, the Wounded, the Fallen and their Families

PPCL Fowndation Branding Guida



Owr Signature System The three elements of the signature They can be displayed as single

Horizontal Presentation system work in unison fo support the components within a commumication
The PPCLI Foundat's signature overall brand sirategy, identity and vehicle or together within the
system s built of 1 elements: promise. specified proportions.

« Signature * Word Mark - Tag Line

Signature, Word Mark and Tag Line displayed Horizontally positioned

Word Mark displayed same height as "“SOLDIER® on Signature

LU PPCLI FOUNDATION

i ; Optional Tag Line displayed same width as Word Mark

For the Soldier, the Wounded, the Fallen and their Families

Signature, Word Mark and Tag Line displayed Horizontally in the proper proportion

rib,. 1ne

MOIBBIY PPC LI FOUNDATION

For the Soldier, the Wounded, the Fallen and their Families

PRGN Foundation Branding Guide




Brand Promise

The brand promese is the commit-
ment we make the public and what
we aspire o five up fo.

The PPCLI Foundation
communicates itz brand promise
through a unigue brand story,
vizual representation of our
promise and personal contact that
touches both emobional and
rational chords with those who
expenence the brand.

The visual representation of the
brand must nztantly engage the
public, and then paint a visual path
to a brighter future that is delivered
through the organization's brand

promise.

Our promise

The PPCLI Foundation can have an extraordinary Impact on soldlers
and thelr loved ones to save lives, to recognize and reward thelr

Brand Attributes

The three brand attnbutes are the
S3ME ONES We FECOQNIZE In our
men and women in uniform and
theze are at the core of who we are
and the heart of our promise:

Honowr
Dedicati
Senace
Cur behaviours and our visual

expression of the brand must align
with each of our brand personality
traits — This i= who we are and this
i= what we stand for.

sacrifice and honour thelr service... We wiil be there.

PPCLI Fowndation Brancéng Gulos




Brand Voice

Everything we say helps others
form an opnion about who we are.
It coudd be a phone conversation, a
wisit to our Web site or a quick read
of our support materials; people
will have a clear picture of the
PPCLI Foundation because i all
those domains we speak with

ONE VOICE.

Brand Persomality
Canadians have come fo recognize
our men and women in uniform as:

Having Honour
Being Dedicated
Committed to Service

We are there for Them!

Every day we should stnve to
communicate messages that
uphold these perceptions, but
without explicatly announcing that
“Thiz iz how we want you o cee
us.” Having integrity 15 much more
effectve than telling someone
that you do.

PPCLI Fowndation Brancéng Gulos

Brand Message
Our commumcations should:

Show the benefits. Don't focus on
“features of a program but rather
on “this program will benefit
soldiers because .."

Encourage action in all your
communications. Speak directly to
your audience, compeliing them to
take action. This applies whether
you're promoting a program,
appealing fo an audience fo get
involved or Encouraging someone
to make a donation.

Convey emotion and conviction.
Think about our mission, which
should drive everything we say
and do.

Remember our promise:

The PPCLI Foundation can have
an extraordinary impact on
soldiers and their loved ones

to save lives, to recognize and
reward their sacrifice and
honour their service.
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Signature System

_FOR THE

Signature

Wordmark

PPCLI FOUNDATION

For the Soldier, the Wounded, the Fallen and their Families ———Tag Liner

The three elements of the master brand are the Signature, Wordmark and Tag Line displayed in the proper proportion

Thes = the PPCLI Foundabon's
masterbrand. Under the
branding strateqy the Word-
mark “PPCL FOUMDATION"
can ba inked to the signature
in the proper proporbon. it s
larger, used Mo consistently
and placed in a centerad
location on document or a
Column of text.

The PPCU Foundation
master brand should be used
on all extarnal materials
except for text only
documents.

PPCL Fowndation Branding Guida

Hers are examples of products
that should contain the PPCL
Foundation masterbrand:

Advertisements

Plamned Events or Giving
Memorials

Corporate Relationships

Stationary
Letterhead
Business Cards
Envelopes
Forma

Business Literature
Annual Report
Prazentation Matenals



Architecture of the identity System

4 colour process

HUH [HE

SOIDIFR PPCLI FORNDAT DN
CausE Programs with Foundation Pamcpaion Wil
Foundation fogo s a5 tha pare brand

PPCL]I FOUNDATION MFRC
For the Saldinr, e Wounded, the Faden and e Samies ‘ EIEF!"-“I

PPl FOUEDATIEH
Cawse programs with Foundadion Pamopadon and ather pamopaimng sponsor
Black and White

PPCLI FOURDATIORN
Hafftone C3use prograns willt Founoaion Parfcipanan and oihar parmicpanng sponsor

SOLDIERS

PPCLI FOUNDATION

For the Saldir, e Woundad, the Falan and Faedr femifes
Program Name

FICLI FOURDATION

Black plus spot colowr Event branting or program pins efe

FOR.THE

SOLDIERE

PPCLI FOURDATIOM
Program Name

F P C I_. I ].: D U H DJ"LTI D H FUTLTR OQraiTes FEXT OR(Y. N0 MEwW I000S o M0 TRaimenis

For the Soldiar, e Woundad, iie Faden and' fedr femiles

Corporate Signature
Shadionery, Builkdings, Presenfabions,
Goporate Functions.
"Oipfional Tag Line”

PPCL Fowndation Brandgng Gulde



Architecture of the identity System
Signature

4 colour process (Bitmaped pag)

I*LJR IHI:

SOLDIER




Architecture of the identity System
Signature

Black on White

RO s Jo

FOR THE

SOLDIERS
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Line Art Black Caly
(Vector rendering)

Line Art Black Plus Pantone 47-8
(Vector readering)

PPCL Fowndation Brandgng Gulde
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PPCLI FOUNDATION
PPCLI FOUNDATION
PPCLI FOUNDATION

PPCLI FOUNDATION

PPCLI FOUNDATION

White on Black ot Dark colouwr Dackgrownd with Spot colowr Pantone 7549 (Trajan Bold Kerned +94)



Colours
The standard maroon on a
PPCL Foundation products
i Pamtone® 7623 ora
four-color process combina-
tion of 84% Magenta, 87%
Yellow, 28% Cyan and 84%
Magenta and B7% Yedow

T

i s T
7o E it

ol o

4 Colour Formula

-] =
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PFANTONE

2B

ol

e standard gold on on al
PPCL Foundation m:uct:
5 Pantone® 7548 or

four CGIGr| roCess CS""IS:-’Cl-
tion of 32% r-, agenta an
1\.--\.1 T_' |D

4 Colour Formula

I

32% Magenta
1:-_|-'|:. \lll'f oW

PANTONE
7549
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Area of Non-Interference

The area of non-interference is
defined by the height of the PPCLI
Cap Badge located on the Signature

AL THE

SOOLDIER

PPCLI FOUNDATION

st amet,

Lu::-relrr- psum do

ipsum velit, luctus ey sem nec,
molestie prefium.

PPCL Fowndation Branding Guida

P i

“"{(YFR

Lorem ipsum dolor st amet
consectetur adipiscing elt. Proin
psum velit luctus eu sem nec,
molestie prefiu.




Typography

Typography unifies our corporate
identity system by adding consisten-
cy and contnuity. LUze the Trajan
Pro and Helvetica type families.
These are our corporate typefaces.
Trajan Pro & a classic senf typeface
that provides contrast to the
contemporary simplicity of the sans
zerif Helvetica.

The Trajan Pro and Helvefica type [t's important to apply our corporate
families were chosen for their typefaces to our products in the
readability, compatibility with each letterforms’ onginal format. That
other, and therr clean, comporate look i5,don't extend, condense or skew the
conzistent with the PPCLI Foundation letterform in any way. By using Trajan
sagnature. The range of roman and Pro and Helvetica letterforms in their
talic, sans-senf and senf shyles m onginal form, we will 2dd another
differing wesghts provides a multitude branding element to support the famaly
of creative options and gives our feel of our products and make our
communications matenals a neat information easier to understand and
conzistent, professional appearance. nendiier to our customers.

The Wordmark, which contains the words “PPCLI Foundation” is set in Tragan Pro
Bold. The Tag Line — the words “Supporting Soldiers, the Wounded and Families of the
Fallen™ — is set in Helvetica Light ltalic.

TRAGAN PRO BOLD
Helvetica
MNeue Regular

Helvetica
Neue Light ltalic

Helvetica
Neue Bold

Helvetica
Neue Condensed Bold

PPCL Fowndation Branding Guida

ABCDEFGHIJKLMNOPQRSTUVWXYZ
ABCDEFGHIJKIMNOPQRSTUVWXYZ

ABCDEFGHIJKLMNOPQRSTUVWXY Z
abcdefghijkimnopgrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abecdefghijklmnopgrstuvwxyz



Graphic elements

PPCLI Regimental flag

Here are some examples of
curved elements that can enhance
your products' appearance and
strengthen the impact of our
Signature

The color of the Regemental flag
may nat be changed. They help to
estapdish the thematic colour
scheme for PPCLI Foundation
causes, evenlsor programs.

4 colour process
{Vector renderings)

PPCL Fowndation Branding Guida



For many audiences the very first
contact from the PPCLI Foundation
will be through our business cards,
letterhead and other stationay prod-
ucte. Thig i out first opportunity to
make & professional impression.

136"

A consstent statonary, including
letterhead, business cards, envelopes
etc. will reinforce the PPCL] Foundation
brand identity. These quidelines include
the zize and placement of fontz, point
sizes and colour of typed mformation.
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812" x 11" inch Letterhead

Signature

The PPCLI Foundation Signature is
positioned in the centered honzontally-
exactly 177" below the top of the page.
A gold line with drop shadow

1 118" from the top of the page
completes the header for the lefterhead
and runs behind the

Signature.

Wordmark

The PPCLI Foundation Wordmark =
cenfred and located in the footer of the
page and centered 34" from the
bottomn. The preferred typeface for the
Wordmar ie 21 pt. Trajan Pro.

Address

The address, phone and web address
are centered in one ine and located
112" from the botiom. The preferred
typeface for the address is 12 pt. Trajan
Pro with no keming.

Typed information

The preferred typeface for typed text 1=
10 pt. or 11 pt Helvetica Regular, flush
left. This should begin at least 2" from
the top of the page and with 17 left and

right margines.

NOTE: Manually typing or wiird
processing letters may cause this
alignment to be clightly off. However,
the text of letiers should be positioned
as closely as possible to that pictured.
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Business Card 1 Front

FL Ll POl N OAT 0

Barry Ashion msises

Business Card 1 Fromt
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Business Card 1 Fromt

el el s T 400 sl

™y

Barry Ashion mesises

Business Card 1 Fromt

% PPCL] FOUNBATION
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Business Card 1 Back

PPCLI Foundation

4530 Crovechilid Trall S0W.

Calgary, Alberka T2T 5.0

s DO0,000. 0000

divect GO0.000.0000

el buﬁul“ﬂm:ﬁuptlﬁm‘uhlimt-u

dakian.oa

WYL

Business Card 1 Back

PPCLI Foundation

530 Crowchild Trall S0W,
Calgary, Alberta T2T 54
pilicris 0000000000

st GO0LO00LHHO0
eimsl. barmyashlon@ppcifoundation.ca
wiww. ppoiolindalion. ca

Business Card 1 Back

PPCLI Foundation

450 Gl Trall S0W.
Calgary, Alberta TZT 5.
phares 000 0000000

diact 0000000000
e, shion@ppel ifiourdsticn. ca
WAL walion.ce

Business Card 1 Back

PPCL Foundation
d520 Cirowechild Trail 20W.

Calgary, Alberta TIT 504

phare Q00,000,000

divedct H00.O00L0000

el basmyashton@ppclifoundation ca
v ppalifoundaiion.ca




These guidehnes are for four 41/8™ x 97" (No. 10)
standard sizes: 41/8" = 9%2" 6" = 9", General and Window Envelope

9" x 12" and 107 = 13". When produc- Signature _
ing other sizes of envelopes, use these  The Vertical depth from the |efi pomnt of the

guidelnes for the envelope closest in flag From the top of the envelope i 1%

size to the one you're producing and
adjust to fit. As closely as possible,

ite placed as shown, V2" from the left edge
of the erwelope. The Word Mark is
positioned Horizontally fo the word “Soldier”

maintzin the proportional relationships i i Signature The retum address is flush
between elements as shown here. left 1/5" below the Signatureo.

A gold line with drop shadow runs horizon-
fally accross the envelope 17 from the top
of the envelope.

Return address

Helvetica Meue Regular Flush Left

Typed information

The preferred typeface for the typed text is
10 pt. or 11 pt.Helvelica Neus Reguiar,
flueh lefi. Align as shown.

,_‘{a_l. 1t ,|

1!
FRCLI FOURNDATION ],
45 Cateschizd Trinh 2V,
Cagany &8, TIT 54
4740 Tl 408410+ Z40 woedl DAL
" Hugh Miven
bbb Main St
Your Town, Prov
000-000
i
gl -
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Sample literature

Saddle Stiched brochure folded to 8 1727 x 1T°

FOR, 1

SOL

Ce—
- L S

B

PPCLI FOUNDATION
Three Panel Accordion fold printed 2 sides

L)

SOLDIER

FPCLL FOUMDATE

FAEMEERSHIF PR,
FRI] U HDATL

WERBERIHIF FORW
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Sample literature

Precentation Folder folded to 8 127 x 117

Fiad
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LAk

H{ ‘ll DIER

".ii t

PPCLI Foundation Banner

HOR. THE

SOLDIER

5

ibsciar's Counieust g & Dasct HiLL Veterans Tribute Might

H. ETEHIH.“H Poster 11°x 177
NIGHT

3615 MACLEm TR S05TH
SATUREAY, DETER 20w 4 P o B30 MM L
%, ] -
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